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Working with sponsors

m Design in recyclability
= Encourage innovation

m Consistent & clear
messages
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* Keep happiness going: Recycle
* Recycling: It’s a team event
* Feel like a winner: Recycle gk

e
HU#E#% Muhtar kent KD aAA R b
FimrlgetE D RYISZ M- BEEER (T, BL\LWELVYOSERBETTIIERZEVNVER A
MIGIE, BREESESE, ZOSH N A e CH SN ETEZEH>TLAHNESH
LREMODEIREEICLET,

YA ILEE

HEATEEE D AvE—2 I, AUV E VIR EDERTY, FAf=bE AR — 2Ll
T.2007FEADEBEIBOEL -, FOEOVREUIEEEABIEHBRMICITHOATOEYE
ATLI=, EDNSCF, COBERIEL, DYNVNERLELT -,

BRI A RN — L a—T 4R —5—

O7-a—SMMEFTAHTFT —LEHKIZ, Frl et DA ) U EV VB EEYEL =, H AR
DAZYI(F, COFFRRAIRENE T —LICKEEKZRS ., KL Fah-a—SHNEAR
2751 &L TIDERLEITOTLANEHEIZRLTELLEL, CNIZHEDE
IIEEDH. BEZI-TEE, EOCENMRICEDLYEWNWAYE—VZFREFETEE

L/T: o Wrap final report; London 2012 legacy Transfer Recycling Communicationsd< Y
NPO GENKI Net for Creating a Sustainable Society 2015 4

( feel like ]
a winner:

event




c CDFXVINR—LVZFREZENRHBABAN 3, 7008 A

c BEETvYIR—V(ZSILEA 7658 A
c TN, ITEINEL--EZBZT-A 348N

[GRESHDEERREGR]

c )Y A )LEYR—F HloTLV=A 349
. " £IETHI-1= A 65%
e QAN -O—TJ%ITHREEF - A 80%

c JHAUNZEL2EEDHTZITSNLNEND A 93%
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* Tel: 03-5326-7366

* Fax: 03-5326-8794

* E-mail:info@genki-net.jp

* URL: http://www.genki-net.jp/
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